Title: Artificial Intelligence and Business Management: Driving Innovation, Strategy, and Organizational Transformation
Abstract: Artificial Intelligence (AI) has become a critical driver of innovation in business management, reshaping decision-making, customer engagement, and operational efficiency. From predictive analytics and process automation to generative AI and strategic planning, AI technologies are enabling organizations to adapt and thrive in dynamic market environments. This special session invites contributions that examine the integration of AI in business models, leadership strategies, workforce transformation, and ethical considerations. Discussions will bridge academic insights with real-world applications, offering pathways for businesses to harness AI as a strategic asset for sustainable growth and competitive advantage.
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